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Investment in securities, including shares, 
involve substantial risk. Returns from prior 
periods do not guarantee future returns. 
References to possible future returns are not 
promises or even estimates of actual returns an 
investor may achieve. 

The information contained herein is for 
illustrative purposes only and is not to be relied 
upon as advice or interpreted as an investment 
consultation or recommendation in accordance 
with any legislation, including Russian 
legislation. 

Investing in securities may be restricted by 
applicable law, and therefore the investor 
should carefully and independently study the 
possibilities of investing in the company’s 
shares, applicable restrictions and tax 
consequences.
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▲ 18% YoY

▲ 664 k YoY



OK
MAU

34.2 mn

Dzen1

MAU

Audience of the largest VK’s social platforms in Q2 2025, Russia

VKontakte
MAU

92.5 mn
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VK Clips
views

2.9 bn

VK Music
MAU, Russia

Views and audience of media content services in Q2 2025 

VK Video
views

3.3 bn

Note: company internal data, unless otherwise indicated.
(1) Source: Mediascope, Q2 2025, Russia 0+, ages 12+, desktop and mobile devices.
(2) Growth in average check per paying user. (3) Source: Mediascope, Q2 2025, Russia, ages 12+, desktop and mobile devices.
(4) Global audience data. (5) Source: Mediascope, Specialized measurement, Q2 2025, Russia 0+, age 12+, desktop and mobile devices.

75.3 mn 44.3 mn

Average check growth2

in H1 2025

Average check growth2

in H1 2025

▲ 4.6 mn YoY ▲ 27% YoY ▲ 70% YoY

Mail.ru Email3

48.5 mn

RuStore5VK Play4

Average monthly audience in Q2 2025

58 mn13.7 mn

Financial results in H1 2025

RUB 6.7 bn

RUB 723 mn

Revenue

Adj. EBITDA

▲ 18%

▲ 19%

▲ 48% YoY

▲ 2.7х YoY



10.4
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•

•

•

132,8

RUB bn 72.664.4

▲

H1 2024 H1. 2025

RUB bn

H1 2025H1 2024

(0.5)

>20 bn RUB

(1) The statement is forward-looking, reflecting VK's expectations as at the date of this press release, August 13, 2025, and is subject 
to adjustments in response to changes in macroeconomic and market conditions, or other events that may affect the company's 
operations and financial results.





RUB bn
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H1 2024 H1 2025

46.6 50.5
•

•

•

▲

RUB bn

H1 2024 H1 2025

2.2 10.3

▲



• tool for interaction between bloggers and Ozon sellers

• updated messenger channels

• simplified verification process

• improved algorithms of the recommendation system

▲

Source: company internal data, unless otherwise indicated. (1) Source: Mediascope, Q2 2025, Russia 0+, age 12+, desktop and mobile devices. 
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Source: company internal data.

• launch of a new Health section

• announcement of the "BlogShow“ ideas contest for content 
authors 

• launch of the projects "Healthy Finance for the Silver 
Generation" and “Blogging School for 55+"
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• Donations – a new way to thank authors for their content

• Stream – a tool that allows to quickly view important news and 
delve into materials

• Media rating to increase transparency in coverage on the platform

10

▲

Source: company internal data, unless otherwise indicated.
(1) Source: Mediascope, Q2 2025, Russia 0+, age 12+, desktop and mobile devices.
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Source: company internal data. (1) Application installations on mobile devices and AndroidTVs since the launch of a standalone application in September 2023.

• creator's communities renamed to channels 

• launch of the "Children's Profile" 

• stand-alone VK Video tab in Aeroflot's onboard systems 

• broadcasts of Moscow Zoo animals on VK Video Live with an ability 
to support them with donations

▲

▲



• improvement of the recommendation system and launch of "Mix by My 
Music"

• subscription for young people aged 14-20 and a single subscription with 
Mail Space

• opening of a summer concert venue - VK Music in the Summer

• merch sale in artist cards

Source: company internal data.
12
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• fast and easy messenger 

• high-quality audio and video calls 

• platform for business 

• exclusive government services

Translation: (1) Maximum possibilities in a new application.
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•

•

•

RUB bn

H1 2024 H1 2025

3.1 3.9

▲

RUB bn

H1 2024 H1 2025

0.2 0.6

▲



Source: company internal data.

• 5 olympiads were held with 2.8 mn schoolchildren as unique 
participants

• purchase of 90% of the Lektarium platform to strengthen 
the position in the online education market for children
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▲ ▲

▲
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•

•

RUB bn

H1 2024 H1 2025

4.5 6.7

RUB bn

H1 2024 H1 2025

0.3 0.7

▲

▲
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▲

▲

▲

Notes: (1) Recurring revenue is revenue that is not related to providing one-time services to customers. VK Tech's recurring revenue includes subscription revenue from the On-Cloud delivery model and technical support revenue
from the On-Premise delivery model. (2) Large clients include companies that generate more than RUB 50 mn in revenue for VK Tech each year.

• four new information security services based on VK Cloud were launched

• Private Cloud Light, alternative to foreign virtualization platforms, was presented

• VK WorkSpace was updated for installation in companies' local infrastructure
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•

•

•

RUB bn

H1 2024 H1 2025

10.8 12.8

RUB bn

H1 2024 H1 2025

(0.05)
0.5

▲



(1) Source: Mediascope, Q2 2025, Russia 0+, age 12+, desktop and mobile devices.

• promotional codes and discounts in Shopping Mail

• an easy store and data-based search of fully-detailed receipts 

• a new subscription tariff – Family subscription 

• unlimited auto-downloading of files from smartphones

• quick photo management with gesture controls 

• AI detection of photo duplicates
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• large-scale military tactical game Broken Arrow

• IL-2 Sturmovik: Battle of Stalingrad

• special project "Iskra Pobedy" in honor of the 80th anniversary 
of the Victory Day

• gift bot for purchasing games on Steam

Source: company internal data, unless otherwise indicated.
(1) Source: Mediascope, Specialized measurement, Q2 2025, Russia 0+, age 12+, desktop and mobile devices.
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• entering the Vietnam’s market

• possibility to test the design of an application card to increase 
downloads

• a new tool to combat digital threats from F6




