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VK advertising revenue

Online advertising is VK's largest source of revenue (~40% in 1H 2022).

VK revenue from online advertising, RUB bn
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Advertising market in Russia

2015 2021
Growth vs. 2015 ()
@ Online advertising 2,8X
@ TV advertising 1,4x%
() Outdoor advertising 1,2
Radio gr)d print 0,9%
advertising
* Online advertising market in Russia almost tripled * On average, globally, online advertising accounts
since 2015. for ~65% of the advertising market, with a projected
- The share of online advertising in total advertising increase to 70%+ by 2025.%

budgets increased by 20 p.p. since 2015, having
exceeded 54% in 2021.

Source: (1) According to AKAR. (2) As estimated by GroupM and eMarketer.



Advantages of online advertising

G Access to a large and growing Internet audience

A wide range of options for selecting the target audience (targeting)

Transparency and measurability of results: development of end-to-end analytics tools

Fast user path to checkout/purchase

5 Variety of ad technologies, formats and placements

6 Affordability/accessibility for medium, small and micro businesses



Factors that affect the auction price

Size of the audience that visits VK resources Price that an advertiser is willing to pay to

and time it spends there display an ad

* These parameters determine the amount of * The majority of our advertising revenue comes
advertising impressions that we can realize from the advertising auction

«  >90% of the Russian Internet audience use VK « The cost of each ad impression is determined in a
products and services, which is supportive real-time auction: the more advertisers claim to

* Ad impressions in the ad network: >3K external show ads to the user, the higher are their bids

websites and 18K mobile apps host ads from our  Animpression is given to the advertiser with the
advertisers on own platforms highest bid




Pricing scheme in an advertising auction

Request to
display ads to
the user

VA‘
©)

Advertisers and their goals

Getting into the
target audience of
the advertiser

@) Ad
_’ Q-) impressions

Mobile app
_’ g-) installs

O Mobile app
_’ Q-) installs

Note: Simplified scheme with fictitious numbers.

Target cost
of action

set by the advertiser

RUB 110

Forecast

conversion to

target action

based on VK algorithms

Bid in the
auction

Cost per 1000 ad
impressions (CPM)

v

per 1000 ad
impressions

RUB 100

per install

RUB 100
per install

0,10%

from ad impression
to install

0.12%

from ad impression
to install

RUB 120

RUB 110 (@)

©

Display ads
to the user

An impression is given
to the advertiser with
the highest bid
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Advertising effectiveness metrics

Advertising type

Brand
advertising

Performance
advertising

Market share of online
advertising segment in
Russia ("

\

18%

Advertising goal

4 N

Introduce own brand,
product or service to as
many people as possible,
increasing brand awareness

and preference
_ P J

4 N

Bring a client to a website,
mobile application or
community and encourage to
place an order, submit an

Examples of some of
the key advertisers

4 N

FMCG, household
appliances, electronics,
pharmaceuticals

\ /

4 N

E-commerce, finance, online
entertainment and gaming

application, etc.
N Y,

\ /




Advertiser goal funnel

Advertising type Key metrics What do advertisers
advertisers are looking at pay for?
Coverage . _ 18%
introduction to a brand, « Ad campaign reach (the size of = 1000 ad impressions (CPM,
product or service Brand the audience that saw this cost per mille) online
advertising campaign) + Watching video ads (CPV,  [EYeMEIRiIale
Engagement + Frequency of advertising cost per view) market

contact with the audience

attraction to the site,
to the mobile
application or

communit .
unity » Clicks on ads (CPC, cost per

click)

* Mobile app installs (CPI, cost
per install)

Conversion
to order of * Primary and secondary
goods or purchases and other

82%

* The volume of targeted actions

SErVICEeS Performance for the allocated budget targeted actions (CPA, cost "
advertising T ¢ act . per action) on me
argetaction €os * Optimized impressions adverUsmg
(oCPM, optimized cost per market
Return mille), where algorithms
repeat select the price per 1000
orders impressions so as to hit the

desired cost of the final
target action (CPI, CPA, etc.)

Source: Market share according to Interactive Advertising Development Association (ARIR, former IAB Russia) data for 2021.



VK technologies and tools for searching and
interacting with the audience

Platforms for advertising
and interactions

with clients

VK Peksnama

mytarget

Br3HecC
BKOHTaKTe

Ad
Technologies

Targeting based on VK
big data

Audiences of external
data provider
(Data Marketplace)

Customized
audiences based on
VK big data

Customized audiences
of e-commerce data
providers

(Sales Promo Ads)

Customized audiences
based on the client’s
data

Channels
Formats

Online-advertising

Digital audio ad

Digital outdoor ad
(DOOH)

Digital Indoor ad

Video ads
Smart TV

Non-ad
tools

@® Social-commerce

® Engaging
community content

Personalized
communication

Extended
capabilities

CDP to manage and
process data

App Marketplace
(external apps)

Innovative
solutions

Solutions for digital
transformation

Pulse content
recommendation
service

Relap Native ad
network



Our approach to development of advertising
products

Strengthening our position in
the Brand advertising

segment

Competitive advantages

Wide audience coverage (>90% of
Russian Internet audience use VK
products and services)

- High audience engagement

« Diverse targeting opportunities

- Wide pool of integrations with external

partners: retailers, panels of research
companies, verifiers

advertising while maintaining leadership in

‘ Growing market share in Performance
Branding advertising

Key goals in focus

Launch of new ad formats in growing market segments
(video ads, e-commerce ads, mobile app ads)

Transition to automated advertising campaigns that allow
advertisers to show ads to users who are more likely to
take a targeted action

Development of simple and effective advertising tools for
medium, small and micro businesses
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Development of new advertising formats in
growing market segments

Ads in-between Clips Shoppable ads in long videos

short vertical videos

Formats for e-commerce advertisers with a
/An example \ seamless transition from a product ad video
P to a purchase page(shoppable ads)

of a media
format that
can also
fulfill tasks of
performance

deertising j

"



Development of new advertising formats in
growing market segments

Dynamic ads are created automatically from product Formats for advertising mobile applications
feeds and help to attract new clients on the site or into with a call to install or make a conversion
the brand’s app within the app
Advertising with dynamic Advertising with a call to
product cards install the app

PekomeHpoBaHHOE NpunoxeHne

BeepCar 4+
MyTewecTBna

Cobepu CBOMH HOBDLIIN 00Pa3 B8 OAHOM MecTe 33 30 MuHyT 1 3 000 pyGnen!

{

My 06wmTenbHbIX NONYTYUKOB B A0POrY

NoppobHee
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Transition to automation

new advertising platform
(4 VK Peknama [5iibsiere et

2 o3 ® @

High Ease of Quick launch Smart targeting
performance management
through automation thanks to the three-level by adapting ads to all by displaying ads based
structure of campaigns platforms on user preferences

The first version of the platform is available for advertisers promoting mobile applications. In the future, it is planned to
expand the functionality of the platform to all types of advertised objects.

Integration of RuStore and VK Advertising for a promotion of mobile apps on Android. Tests have shown that the
integration of the platforms tools allows to reduce an installation cost on RuStore users by 20% in average.
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eVK Advertising

Combines modern algorithms that allow advertisers to show ads

to users who are more likely to make a targeted action q \
. A
Algorithms allow: ~r I I I I

>

1 to adapt ads to available placements C

5 to optimize campaigns on target actions
automatically
3 | to manage the bid automatically

<<




Algorithms for auto-generation of adaptive ad
formats

a The advertiser uploads a set of pictures 9 The system automatically creates different versions of
and videos of different sizes ads for a placement on available VK sites and in ad
network

1 0 Delivery Club
Boens 3aKa2arb eqy : Delivery Club 3akaxu niobumble 6nioaa U3 KFC! Haxmu Ha KH
5 pocrasok Peknama - 3+ OnKy ¥ nony4m 5 nocTaBok 3a 1 py6nb.

| 7 N
3a 1 e = 3akaxu nobumble 6noaa n3 KFC! Haxmn Ha Delivery Club [ instail ) Peknama - 3+
KHOMKY W nony4u 5 goctasok 3a 1 py6nb. PSRN 35 \ 4

'rz L

3akaxwu nobumbie 6niona ns KFC! Haxmu Ha
KHOMKY u nony4u 5 poctasok 3a 1 py6nb.

0+ Bpews 3akasarb eny!

ad
5 RocTaBoK 8 ' -+
e

Bpems 3aka3atb efy!

B NI EURCIa.
e g 3alP L

MHHOE OMUCaHUE
— 5 nocraeok Bcero 3a 1 py6inb! 3akaxu NOGMMYIO KypouKy U3 — » m

1 Ocpesare 1 Samenus - Delivery Club - nocTaeka egpl lm
y ' MpunoxeHue

Norotun *

| install |

R e 2 KFC

2 n3 KFC! Haxmu Ha
3aronosox * aBok 3a 1 py6nb.
,,,,,,

Delivery Club

KopoTkoe onicanme * 76(90

3akaxu niobumbie Gniona u3 KFC! Haxmy Ha KHONKY M nonyyu 5
poctasok 3a 1 py6nb.

Delivery Club - goctaBka egpl

/ \
install
Mpunoxexue ‘ ‘

Delivery Club

3akaxu niobumbie 6nioga us KFC! Haxmu Ha

KHOMKY 1 nonyyu 5 focTaBok 3a 1 py6b.
Automatic import  °9° app name
of app attributes text description

from app stores all videos all images Pl chis

3akaxu nobumsie 6nioga us KFC!
HaXMu Ha KHONKy 1 nonyyu 5

focTasok 3a 1 py6nb.



Optimization algorithms for target actions

These algorithms find users who are most likely to take the necessary action for the
advertiser, and select the most attractive ads for them. The budget will be automatically
distributed in favor of the most efficient ads.

Budget optimization at the advertising campaign level

Without optimization With optimization
| | | :
Campaign budget
20 (1009 20 100 P 20 010 p 60 000 P
Ad group 1 Ad group 2 Ad group 3 Ad group 1 Ad group 2 Ad group 3
63 6% 6% 6% = 6%
5000 P 40000 P 15000 P

® The number of targeted
actions received from
- ] the impression of each

Total targeted actions: 100 x 600 RUB each Total targeted actions: 125 x 480 RUB each ad group
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Algorithms for automatic bid management

These algorithms monitor the advertising auction, raising or lowering the bid depending on the
situation. The advertiser does not overpay for each conversion and gets access to a larger volume
of the target audience, which previously remained outside the price range of its bid.

Goal "Maximum number of events with a cost limit"
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Limit price strategy

- -
-
==

Budget spending over time

CPI

100

90

80

70

60

50

40

30

20

10

Goal "Maximum number of events for a given budget"

Minimum price strategy

Budget spending over time
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Development of advertising tools for medium,
small and micro businesses

cOd

coOd M

>3 mn 2x

SMBs do business on VK Growth of active SMB

sites advertisers in June 2022 YoY

Note: SMB — sma [ and medium businesses .
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Drivers for further development of VK advertising
business

a/Further growth in \ e/Design and \ Further

share of online development of automatization and
advertising in the branding and simplification of
overall ad market performance tools advertising

over time Instruments

N NS J




Subscribe to our news and
mailing lists

3 vK/IRblog X +

< C' & vkcompany/en/investors/ir_blog/

m About us Our projects For business For media Investor relations

Subscribe

2021 ESG report highlights

Updated Code of
Conduct of VK



https://vk.company/en/investors/ir_blog/

Disclaimer

Matters discussed in this presentation may constitute forward-looking statements.
Forward-looking statements include statements concerning plans, objectives,
goals, strategies, future events or performance, and underlying assumptions and
other statements, which are other than statements of historical facts. The words
"believe”, "expect”, "anticipate”, "intend”, "estimate”, “forecast”, "project”, "will",
“may, “should” and similar expressions identify forward-looking statements but are
not the exclusive means of identifying such statements. Forward-looking
statements appear in a number of places in this presentation and may include
statements regarding: strategies, outlook and growth prospects; future plans,
expectations, projections and potential for future growth; plans or intentions
relating to acquisitions; future revenues and performance; liquidity, capital
resources and capital expenditures; economic outlook and industry trends; the
impact of regulatory initiatives; competitive strengths and weaknesses; and the
strengths of competitors, the expected impact of the coronavirus (COVID-19)
pandemic, including, without limitation, the impact on economic and financial
markets and the Company, macroeconomic and geopolitical circumstances . The
forward-looking statements in this presentation are based upon various
assumptions, many of which are based, in turn, upon further assumptions,
including, without limitation, management’'s examination of historical operating
trends, data contained in Company records and other data available from third
parties. Although the Company believes that these assumptions were reasonable
when made, these assumptions are inherently subject to significant known and
unknown risks, uncertainties, contingencies and other important factors which are
difficult or impossible to predict and are beyond Company’s control. Such risks,
uncertainties, contingencies and other important factors could cause the actual
results of the Company or the industry to differ materially from those results
expressed or implied in this presentation by such forward-looking statements. No
representation is made that any of these forward-looking statements or forecasts
will come to pass or that any forecast result will be achieved and you are cautioned
not to place any undue influence on any forward-looking statement.

All forward-looking statements speak only as of the date they are made and reflect
the Company's good faith beliefs, assumptions and expectations, but they are not
guarantees of future performance or events. No one undertakes to publicly update
or revise any such forward-looking statement.

Investment in securities, including the GDRs, involve substantial risk. References to
future returns are not promises or even estimates of actual returns an investor may
achieve. The forecasts contained herein are for illustrative purposes only and are
not to be relied upon as advice or interpreted as an investment consultation or
recommendation according any legislation, including Russian legislation.

Investing in securities may be restricted by applicable law, and therefore the
investor should carefully independently study the possibilities of investing in the
Company's GDRs, the restrictions applicable to him and the tax consequences.

The information herein reflects the Company's judgement of the prevailing
conditions as of the current date, all of which are subject to change.

This presentation is not intended, and does not, constitute or form part of any
offer, invitation or the recommendation to purchase, otherwise acquire, subscribe
for, sell or otherwise dispose of, any securities or undertakings or any other
invitation or inducement to engage in investment activities, nor shall this
presentation (or any part of it) nor the fact of its distribution form the basis of, or
be relied on in connection with, any contract or investment decision.

The information and opinions contained in this presentation are for background
purposes only. No representation, warranty or undertaking, express or implied, is
given as to the accuracy or completeness of the information or opinions contained
in this presentation by the Company. The Company does not undertake to update
the information provided.
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For further information please contact:
ir@vk.company




